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The figures in the margin indicate
Jull marks for the questions.

Answer either in English or in Assamese.

1. Choose the correct answer : 1x10=10

w7 TE0! 3R e ¢

(@) What aspect of advertising makes it a
non-personal form of communication

Resiomm @MW 2 e @eticrr

wjfese et i

() It is tailored to individual
preference
[T I *igq SR o4we 1 =
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(u) It 1nvolves dlrect face to face
‘' interactions -

e cmmwmﬂw@
mn'..,i‘

@iii). It reaches a- large, undefined
-audience -

T o 7, wRdRe wﬁw G5<Let I
(iv) It allows immiediate feedback

3@&%31%@‘&13@5?11%%

(b) The h1era.rchy of effects or sequential
- model used to explain how advertising
works is known as

Rt mmmwww
eror 1 i i e 3 o

() ADD (%)

(ii) AIDA (@n%a)
(i) JWT ((EOFSH)
(iv) SWOT (a=eiFve)
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- (¢) Advertisement is affected by -
forces.

R=iom Wﬁt a@n’i@ =

(i) Econormcs (W@f%)

(i) Social (IMEF)

(iii) Technolc.igicalb(ﬁ'ﬂﬁ?ﬂ@)

(iv) All of ‘the above (evm. FHCENRN)

(d) Which of the following is a primary
purpose of using advertising Mascots ?

ﬁﬁﬁ%@ﬂﬁﬁﬁ@?ﬁwww
AT Ty e

' ) Boosting production effic1ency

oot el I W

(i) Creqting brand éWé:éness
@ e

(iii) Reducing advertising costs
Rl T g

(iv) Monitoring Competitors’ activity

- oferariy it R =
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(e)

In preparing ads for digital media, what
is a key consideration that differs it
from traditional media?

ffercsa MR AR R@wieq 2Ege F1ro,
HTRIANS TG 11 AT 2T T G &gy
Telvier 7 2 ,

() * Colour scheme (I Si5F)

(i) Typography (GiEC=IarR)

(iii) Length of ‘col.)y (ﬁﬁ'?%lf;l? )
(iv) Interactivity (SfEan)

What ethical consideration is relevant
when developing advertising messages ?

Reatoms 61 Rl Fics & wies R

ARHS 2

() Maximizing sales at any cost
R wre Rt w/iRe =1

(i) Honesty and transparency with
consumers A
A TS ool TR FoRo!

(iii) Exaggerating product benefit
fsefge AT wreEre |
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(iv) Targeting vuinerable pbpulations
T SR 7 A

(9) Which of the following is a direct

measure of advertlsmg s impact on
sales ?

FefRe comut (xR RePe esiwe Resim
SORE (oeloTl (Y 2
(i) Post-testing
Resisig foims #Siwl
(ii) Pre-testing( ,
Rt 2 S1-+i=
(iiij) Return on investment

(iv) Copy.testing
2fSf i
(h) Which type of advertising appeal

- focuses on loglc, reason and the
. benefits of a product or service ?

@ SR RBIFR @ I, IR o
AR A CRR AT eske eI e ?
() Emotional appeal;' '
- R WA
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(ii} : Ratioﬁél appeal

(iii)- Fear aﬁpeal

(iv) Moral appeal :
s wimw

() Which of the following is not an aspect |

of thé promotion mix ?

ARSIt i Rt oot fm 72 ¢
(i) Strategic positioning

| GRS R

- (ii) Direct Marketing
IR Rotel

(i) Advertisi,ng |

P S
(iv) 'Pu-blic Rélation_
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2.

0

G1ve bnef answer to the followmg

What is “Call to Action” in advertising ?
Reios ‘o1 § g & 2

- (1)

@@ -

“ The legal disclaimer at the end of

an ad

<51 ReshR oIS SiEN SRR

"A request for the audience to take

~ specific action

| wﬁmwﬁﬁ%mﬁmmaﬁ

(i)

(iv)

@Eﬁﬂﬂ

The background music used in an
ad . o

<ot R@ioie Jage Jogh Mo

The budget allocated. for creative
development

WWWWWW

2x5=10

(i) Write two features of advertisement.
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(i)

(i)

()

(v)

What is target audience in
advertisement ?

Reive 579 v & ?.

What is celebrity endorsement?

T ieail 1 SorE (GRIRR GoeItTTs)
e :

What is message
advertisement ?

Retole S T B ?

Name two significant legal regulations
that govern advertising practices in
India. : ,

oes REreR e {aad 391 AR
HizRg A S 9

content in

s from the

Answer any four question
5x4=20

following :

o) el 5ifs e el T e

)

t as a tool of

Explain advertisemen
sinesses

communication between bu
and their target audience.

QstCaE Segier Beiest ot 101
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(i) What is advertising scheduling and why
is it vital in advertising campaign ?
Reatog swwp! & % ﬁwm A5IRS TR
o3g e

(iii) Explain the significance of visual
content in digital advertising.

fBRe Resisie PUNR FweR Siesi TR0
|

(iv) Discuss’ the advantages of using
internet as an advertising medium.

TR Realsiy Wi ﬁsm I TR
HRURR SIS i |

(v) Explain the significance of emotional

appeal in advertising. Give an example

of emotional appeal used in an
advertisement. :

ﬁw«mmﬁawwﬁm =i
ﬁwmmaﬁwﬁasmmq
a1

(vi) Explain the legal provisions regarding
the advertisement of the tobacco

products.

olI® TN Reiom Fick Sz RTPRR A
71|
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4. Answer any fc;itr
following :

duestions from the.
10x4=40

'wﬁmmwﬁ?fm%@ﬁw

o

(ii)

(iii).

(iv)

What is adverusement? Discuss the
various types of advertisement.

Reom & ?ﬁﬁamﬁwﬂmw
Sall '

Define audience analysis. Explain the

~role of audience analysis in the success

of adverusement campaign.

mmmmlﬁw«ww
ﬁ*ﬁﬁﬁm’iﬁgﬁﬂa@mn

What is advertlsmg budget? DISC‘L‘ISS
the various factors that influence the
determination of advertising budget.

SR CAEETl RIH FRARR S <1 |

Discuss_the various factors need to be
considered while selecting the
advertising media.

ﬁwmmmmﬁw%rﬁ@waﬁaw
ﬁﬁzﬂwwmawn | ’
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(v)

(vi)

What is copy writing in advertisement ?
Discuss the various elements of
advertising copy. ‘

Rreioe R & 2 Rt afefe [ien
TR s ¥
Discuss various Pre-testing and Post- .

testing methods of measuring
advertising effectiveness. A

Rrisa FHO! (TR RISR P-4 =i
AT AT ARSRE TG 41 |
Discuss the role of an advertising

agency. What factors should a company
consider when selecting an advertising

~ agency for its marketing campaign ?

Discuss.

el Y GO SR A #1010 @6t
RT=IIE TR Rt 251 i Rreatolm ey
G5t AR FEICe & IRE Rewat w1t Tw ¢

el S

(vii) pxplain the various opportunities

and challenges of advertising through
internet connected devices.

Ww‘mf@ﬁm@ﬁmwﬁwﬂ«
‘ﬁ@amﬁma@waﬁwn

e —————
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